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What is DuralLife®

Powered With Confidence
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Introducing The High-Performing, Technologically Advanced
Polyethylene Battery Separator For SLI Batteries.

‘ DARAMK

DAILAMIC

O DuralLife® is the innovative
polyethylene separator
solution invented by Daramic
for conventional and Start-
Stop lead-acid batteries

O DuralLife® patented design

significantly improves battery
life and performance

DuralLife® powers battery with confidence
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What is DuralLife® Technology Installed™ Campaign?

[Customer Battery Brand]

DAILAMIC

Warranty and
Reliability

Extend Battery
Life

Sustainability

Innovation
Leadership

Higher
Performance

Increase
conductivity

Promotion
Efficiency

Co-marketing
promotion

Duralife’

\ Technalogy Installed J

Increasing
Sales Mix and
Margin

Differentiated
product strategy

Universal
Confidence

Global
background

Besides the battery performance improvement, DuralLife® Technology Installed™ Campaign
optimizes battery partner sales channel and differentiates product and marketing strategy
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Ingredient Brand / Co-Brand With Partner DA LAMIC

DuraLife Co-brand Concept Benefit to Battery Manufacturer’s Customer

Trade/Channel Customer End Consumer

Duralife’

Technology Installed™

| Benefits Benefits
/ | U Increase traffic and | Q Improve stamp of
G ‘ support sales with a ‘ confidence with
| differentiated technology /
Q technology bar differentiation
1 More sales toolkit with 1 O Support on the
ingredient technology/ '\ purchase decision /

Through Duralife co-brand, battery partner is able to reposition product line and differentiate
brand in market
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DuraLife® Technology Installed™ Marketing Support DA LAMIC

\ r Channel Support . ) O DuralLife Technology

Sales Tools . Installed campaign provide

marketing support and tools
— DuralLife toolbox

— DuraLife technology
introduction brochure

— DuralLife give-away
— DuralLife introduction Video

\_ — Separator general technical
4 Merchandize P introduction pack
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DuralLife® Technology Installed™ Campaign provides more marketing tools for battery partner
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Successful Case From the Field DA {AMIC

Co-branding to differentiate product lines

O DuraLife® Technology Installed™ branding repositioned Camel’s (the largest automotive battery maker in China)

product line - new S series (1S - low tier; 2S5 (middle) and 3S (high) tier with DuraLife) and drive more sales tools and
differentiation in the channel
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Camel partners with DuralLife® Technology Installed™ campaign and quickly captured market
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